(3 CCI FRANCE CHINE
PEEEISS

Product Manager
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Location: Kunshan
Starting date: ASAP
Nationality: Chinese

About the company :
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Our client is a global industrial group specialized in air filtration and purification technologies for
professional and scientific environments.
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Mission:
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Responsible for gaining deep insights into Asian market trends, customer needs, and competitive
landscapes; defining product strategies, positioning, and roadmaps adapted to regional
requirements. Acting as a cross-functional coordinator, the Product Manager will lead collaboration
between global product manager, marketing, sales, R&D, QC, production and other stakeholders to
ensure successful product localization, launch, and lifecycle management. The role will drive product
growth and commercial success by optimizing product value proposition, market adoption, and
customer satisfaction across Asian markets.
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Key Responsibilities:
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Market Insights & Product Strategy
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e Conduct market research and competitive analysis to identify customer needs, market
trends, industry opportunities, and emerging applications across Asian markets.
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e Collect and analyze feedback from customers, distributors, and sales teams to identify
product improvement opportunities.
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e Define regional product strategies, positioning, and value propositions aligned with market
requirements and business objectives.
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e Develop and maintain Asia product roadmaps, including product enhancements, localization
requirements, and new product opportunities.
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Product Lifecycle Management
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e Manage the complete product lifecycle from market research, concept definition,
localization, launch, to product performance optimization.
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e Coordinate product adaptation and localization projects based on regional regulations,
customer expectations, and market conditions.
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e Work closely with global product teams to ensure alignment between global product
strategies and Asian market needs.
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e  Monitor product performance, adoption, profitability, and customer feedback, and
recommend improvement actions.
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Product Launch & Go-to-Market Strategy
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e Develop and execute regional product launch plans in collaboration with marketing and sales
teams.
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e Define product positioning, key messages, sales tools, and marketing materials to support
market penetration.
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e Provide product training and technical support to sales teams and distributors.
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e Support customer-facing activities, including product presentations, exhibitions, seminars,
and key account engagements.
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Cross-functional Collaboration
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e Act as the key interface between Asia markets and global teams, ensuring effective
communication and project execution.
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e Coordinate with R&D, marketing, quality, production, supply chain, and sales teams to drive
product development and localization projects.
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e Manage product-related requests from regional stakeholders and prioritize them based on
business impact and market potential.
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e Facilitate decision-making by providing market insights, business analysis, and customer
feedback.
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Product Performance & Business Growth
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e Establish product performance indicators and monitor key metrics, including sales growth,
market penetration, product mix, and customer adoption.
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e Analyze product profitability and market performance to identify growth opportunities.
ST A A RE ) TR, P2 S KL%

e Recommend pricing strategies, portfolio optimization, and commercial actions based on
market data.
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e Prepare regular product performance reports and provide strategic recommendations.
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Qualifications:
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e Bachelor’s degree or above in Marketing, Chemical, Life Sciences, or related fields.
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e Experience in product management, product marketing, or technical marketing, preferably in
laboratory equipment, life sciences, industrial equipment, or related industries.
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e Strong understanding of Asian markets, customer requirements, and B2B business models.
AV PARL N T %7 7 oK M B2B ML 53

e Ability to translate customer needs and market insights into actionable product strategies.
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e Strong project management and cross-functional coordination skills.
B RF5 T H & P RE ) S s & T 1 p i RE

e Analytical mindset with the ability to use market data to support decision-making.
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e Excellent communication skills with the ability to work effectively with international teams.
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e  Fluent English communication skills.
JEWT UL B B, e AR N TARTE 5 T IE.



c’ CCI FRANCE CHINE
E Y EY X

Core competencies:
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e Customer & market oriented
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e Strategic thinking and business awareness
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e Strong ownership and execution capability
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e  Cross-cultural communication skills
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e Data-driven decision making
E L eIl i

e Product lifecycle management expertise
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Please send your English CV and cover letter to:
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sh-recruitment@ccifc.org
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