
 

Product Manager 

产品经理 

 

 
Location: Kunshan 

Starting date: ASAP  

Nationality: Chinese 

 

About the company : 

关于公司 

 
Our client is a global industrial group specialized in air filtration and purification technologies for  

professional and scientific environments.  

我们的客户是一家全球性的工业集团，专注于为专业及科研环境提供空气过滤与净化技术。 

 

Mission: 

工作内容 

 
Responsible for gaining deep insights into Asian market trends, customer needs, and competitive 

landscapes; defining product strategies, positioning, and roadmaps adapted to regional 

requirements. Acting as a cross-functional coordinator, the Product Manager will lead collaboration 

between global product manager, marketing, sales, R&D, QC, production and other stakeholders to 

ensure successful product localization, launch, and lifecycle management. The role will drive product 

growth and commercial success by optimizing product value proposition, market adoption, and 

customer satisfaction across Asian markets. 

负责深入洞察亚洲市场趋势、客户需求及竞争格局，制定符合区域市场需求的产品战略、产品

定位及产品路线图。作为跨职能协调者，产品经理将主导全球产品经理、市场、销售、研发、

质量、生产等相关部门之间的协作，确保产品本地化、上市及全生命周期管理顺利实施。该岗

位将通过持续优化产品价值主张、提升市场采纳率和客户满意度，推动产品在亚洲市场的业务

增长和商业成功。 

 

 

Key Responsibilities:  

主要职责 

 
Market Insights & Product Strategy 

市场洞察与产品战略 

 

• Conduct market research and competitive analysis to identify customer needs, market 

trends, industry opportunities, and emerging applications across Asian markets. 

开展市场调研及竞争分析，识别亚洲市场的客户需求、市场趋势、行业机会及新兴应

用。 

• Collect and analyze feedback from customers, distributors, and sales teams to identify 

product improvement opportunities. 

收集并分析客户、经销商及销售团队的反馈，识别产品优化和改进机会。  



 

• Define regional product strategies, positioning, and value propositions aligned with market 

requirements and business objectives. 

制定符合市场需求及公司业务目标的区域产品战略、产品定位及价值主张。 

• Develop and maintain Asia product roadmaps, including product enhancements, localization 

requirements, and new product opportunities.  

制定并维护亚洲地区产品路线图，包括产品升级、本地化需求及新产品机会规划。 

Product Lifecycle Management 

产品生命周期管理 

 

• Manage the complete product lifecycle from market research, concept definition, 

localization, launch, to product performance optimization. 

负责产品全生命周期管理，包括市场调研、产品概念定义、本地化、产品上市及上市

后的产品优化。  

• Coordinate product adaptation and localization projects based on regional regulations, 

customer expectations, and market conditions. 

根据区域法规、客户需求及市场环境，协调产品适配及本地化项目。  

• Work closely with global product teams to ensure alignment between global product 

strategies and Asian market needs. 

与全球产品团队紧密合作，确保全球产品战略与亚洲市场需求保持一致。  

• Monitor product performance, adoption, profitability, and customer feedback, and 

recommend improvement actions.  

持续跟踪产品市场表现、客户采用情况、盈利能力及客户反馈，并提出优化建议。 

Product Launch & Go-to-Market Strategy 

产品上市与市场推广策略 

 
• Develop and execute regional product launch plans in collaboration with marketing and sales 

teams. 

与市场及销售团队协作，制定并执行区域产品上市计划。 

• Define product positioning, key messages, sales tools, and marketing materials to support 

market penetration. 

制定产品定位、核心传播信息、销售工具及市场推广资料，支持市场拓展。  

• Provide product training and technical support to sales teams and distributors. 

为销售团队及经销商提供产品培训和技术支持。  

• Support customer-facing activities, including product presentations, exhibitions, seminars, 

and key account engagements. 

支持客户交流活动，包括产品演示、展会、技术研讨会及重点客户拜访等。  

Cross-functional Collaboration 

跨部门协作 

 
• Act as the key interface between Asia markets and global teams, ensuring effective 

communication and project execution.  

作为亚洲市场与全球团队之间的重要沟通桥梁，确保信息高效传递及项目顺利推进。  

• Coordinate with R&D, marketing, quality, production, supply chain, and sales teams to drive 

product development and localization projects.  



 

协调研发、市场、质量、生产、供应链及销售等部门，共同推进产品开发及本地化项

目。  

• Manage product-related requests from regional stakeholders and prioritize them based on 

business impact and market potential.  

统筹区域各方提出的产品相关需求，并根据业务价值及市场潜力进行优先级管理。  

• Facilitate decision-making by providing market insights, business analysis, and customer 

feedback.  

通过提供市场洞察、业务分析及客户反馈，为产品决策提供支持。  

Product Performance & Business Growth 

产品绩效与业务增长 

 

• Establish product performance indicators and monitor key metrics, including sales growth, 

market penetration, product mix, and customer adoption.  

建立产品绩效指标，并持续监控销售增长、市场渗透率、产品组合及客户采用率等关

键指标。  

• Analyze product profitability and market performance to identify growth opportunities.  

分析产品盈利能力及市场表现，挖掘业务增长机会。  

• Recommend pricing strategies, portfolio optimization, and commercial actions based on 

market data.  

基于市场数据提出定价策略、产品组合优化及商业化建议。  

• Prepare regular product performance reports and provide strategic recommendations.  

定期编制产品绩效分析报告，并提出战略性改进建议。  
 

Qualifications: 

任职要求 

 

• Bachelor’s degree or above in Marketing, Chemical, Life Sciences, or related fields.  

市场营销、化学、生命科学或相关专业本科及以上学历。  

• Experience in product management, product marketing, or technical marketing, preferably in 

laboratory equipment, life sciences, industrial equipment, or related industries.  

具有产品管理、产品营销或技术营销相关经验，具备实验室设备、生命科学、工业设

备或相关行业经验者优先。  

• Strong understanding of Asian markets, customer requirements, and B2B business models.  

深刻理解亚洲市场、客户需求及 B2B 业务模式。  

• Ability to translate customer needs and market insights into actionable product strategies.  

能够将客户需求和市场洞察转化为可落地的产品策略。  

• Strong project management and cross-functional coordination skills.  

具备优秀的项目管理能力及跨部门协调能力。  

• Analytical mindset with the ability to use market data to support decision-making.  

具备较强的数据分析能力，能够基于市场数据支持业务决策。  

• Excellent communication skills with the ability to work effectively with international teams.  

具备良好的沟通协调能力，能够与国际团队高效合作。  

• Fluent English communication skills. 

英语听说读写流利，能够作为工作语言进行沟通。  

 



 
Core competencies: 

核心能力 

 

• Customer & market oriented  

以客户和市场为导向  

• Strategic thinking and business awareness  

战略思维与商业敏锐度  

• Strong ownership and execution capability  

强烈的主人翁意识及执行能力  

• Cross-cultural communication skills  

跨文化沟通能力  

• Data-driven decision making  

数据驱动的决策能力  

• Product lifecycle management expertise 

产品全生命周期管理能力 

 

Application: 

投递方式 
 

 Please send your English CV and cover letter to: 

请将中英文简历及动机信发送至: 

 

sh-recruitment@ccifc.org 

 
 

 

mailto:sh-recruitment@ccifc.org

