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South Sales manager

FHESH

Location: Guangzhou
Starting date: ASAP
Nationality: Chinese

About the company :
KT AT

Our client is a global industrial group specialized in air filtration and purification technologies for
professional and scientific environments.
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Key Responsibilities:
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e Customer Relationship Management
BPRREY

o Establish and maintain strong customer relationships, deeply explore customer
needs, and enhance customer satisfaction and loyalty.
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o Visit and keep good relationships with existing and potential customers.
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o Develop a portfolio of potential accounts in the region.
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e Sales Target Achievement
HE HIRER

o Break down and set regional sales targets based on the company's overall sales
objectives, monitor sales progress, and ensure target achievement.
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o Achieve the regional target.
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o Sales Team Management: Build and manage a high-performing sales team to ensure
achievement of team targets.
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o Make sure the team is stable and creative to achieve the general target.
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o Great communication ability in the team with sales, after-sales, and other
departments.
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e Channel Expansion & Management:
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o  Develop and maintain sales channels, including agents, distributors, etc., optimize
channel structure, and improve channel efficiency.
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o Activities Execution: Plan and execute regional activities to enhance brand awareness
and market share.
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o  Market activities: Plan and execute regional activities like seminars, industry
exhibitions, and training meetings.
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e Market Feedback Collection:
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o  Regularly collect market feedback, analyze sales data, and provide insights for product
improvement and market strategy adjustments.
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o  Market Analysis & Planning: conduct market research in the assigned region, analyze
competitor dynamics, and formulate and execute regional sales strategies and plans.
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e Office ability
HE AR
o  CRM activities: contacts /pipeline.
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o  Presentation skills, Good at doing lectures to train potential users /dealers on the
Ecosystem good Product knowledge.
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o  Monthly and weekly activity report.
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o  Project Opportunities development ability.
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o  Team management ability.
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Please send your English CV and cover letter to:
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sh-recruitment@ccifc.org
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